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Abstract

The aim of this research paper is to examine the impact of Covid-19 pandemic on people behavior and understand whether
the change will only be temporary or permanent. A descriptive guantitative study was conducted to 300 respondents to answer
open questions on old bebaviors that they continne and have to stop and new bebaviors that emerge. The finding of the studies
showed that during crisis people were able to sacrificed activities that they lie considering the high perceived risk to the situation.
Such as they stop going out, hang out with friends and fanily, being outdoor and dining ont. People also showed effort to
adjust to the sitnation to shift to best alternative which was online activities such as online learning, online working, online
shopping, and even online socialization. People also adjusted with developing new skills. Whether these habits will stay will
depend on perceived risk, comfort, and level of sacrificing that people provide. Mobility restriction has significantly changed
people bebavior. COVID-19 pandemic has led to life-changing challenges to people all around the world. Confinement has
drastically change people daily routine and lifestyle. This study examines the reason and the impact of the changes that happen.
There was no deep discussion to explore more insight about how people behaved. Also, this study only conducted in Jakarta

and its surrounding cities.
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Introduction

Starting at the end of 2019, Coronavirus (COVID-19) is spreading worldwide rapidly and become
a pandemic. This largescale pandemic outbreak is not only affecting human’s health, but it is also
affecting other aspects of human life (Huang et al, 2020). It is affecting day-to-day life
significantly. The recommendation for countries with widespread transmission is to do mobility
restriction, limit social interaction, and prohibit any crowd gathering. People have to be
encouraged to stay home and if possible, work from home (Howard, 2013).
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The recommendation to do mobility restriction, limit social interaction, and prohibit any crowd
gathering (Fisher & Wilder-Smith, 2020) which leads to the change of people behaviors. Mobility
restriction has significantly changed people behavior. COVID-19 pandemic has led to life-
changing challenges to people all around the world. Confinement has drastically change people
daily routine and lifestyle (Kumari, 2020). Will people permanently change their behaviors or will
they go back to their old habits once the global crisis is over? (Fisher & Wilder-Smith, 2020;
Kaufman, 2020). World has faced several crisis before. However, unlike any other crisis, this
crisis caused by the COVID-19 pandemic, catches everyone by surprise. No one has a full
understanding about the situation. It impacts not only particular area or region, but everyone
wortldwide in the large scale and it last moths and changes almost every aspect of people life. The
situation is unknown with high uncertainty (Chiguluri, 2015).

Since the world has never seen a pandemic on this scale in over a century, there are limited studies
can be used as our reference. Studies on how people behave during and after a crisis are still

limited, moreover, studies on the change of behaviors because of the COVID-19 pandemic
(Sheth, 2020) (Wang et al., 2020).

The purpose of this research paper is to examine the impact of Covid-19 pandemic on people
behavior and understand whether the change will only be temporary or permanent. This study
presents data from a descriptive quantitative study involving the change in the people behaviors.
This data will help academics to understand how people adapt to the pressure of crisis. The study
result will give insight to business to understand the new behaviors and predict whether it will be
temporary or permanent to adjust business products offering or delivering.

This paper is structured as follows: the next session presents the literature review of people
behaviors change in facing crisis. Thereafter, the methodology of qualitative study is described
and the findings are presented. Finally, the conclusion, limitation and recommendation for
further research are drawn.

Review of Literature

Starting at the end of 2019, Coronavirus (COVID-19) is spreading worldwide rapidly and become
a pandemic and disrupted the life across the globe. It is not only affected people health, but also
dramatically affected economics and societal system (Cappelen et al., 2021; Tjahjana et al., 2020).
In order to prevent the restrict of the disease, governments issues advisories which include
recommendations to restrict travelling, close schools, marketplaces, public places and mobility
restriction (Soroya et al., 2021). These advisories have impacted people daily life that people
never imagine before.

The initiatives issued by government like lockdown or mobility restriction might intrude
individual habits and behaviors. Consumer behaviors changes have been reported by (Hasan et
al., 2021; Sheth, 2020; Wang et al., 2020; Zhang et al., 2020). According to a survey by Global
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Web Index in the US and UK, 8 in 10 consumers have changed their behaviours because of the
pandemic (Hasan et al.,, 2021). Consumers become more cost conscious, doing more online
shopping, and restrict the ‘investment consumption’. Schools have been shifted to online mode
(Dwidienawati et al., 2020). Students are force to pursue the education through synchronous and
asynchronous learning. Work from Home (WFH) has been implemented by most of
organization. Human being are known to be able to adjust to the new conditions. People now
are getting used to the new normal condition where they are required to implement social
distancing. The critical situation has force people behavior into different directions, and some
behaviours may reverse, but some may stay permanently (Mehta et al., 2020).

Bodosca et al., (2014) stated that people are a vulnerable creature which will feel threaten when
facing the crisis. However, people are remarkably resilient psychologically. People are able to
cope even with extreme stressors (Oksanen et al., 2021). Crisis situation will lead to uncertainty.
This uncertainty, will cause fear, tension and confusion which will lead to feeling of discomfort.
The state of disequilibrium from past condition is occurred. People would then make some
transition in order to make adjustment to the new condition. Then the state new equilibrium
occurred (Bodosca et al., 2014).

People reaction to crisis is not similar. How people change their behaviour depends on internal
and external factors. Internal factors which influence how people will behave when facing
changes are such as psychological and personal characteristics. Personality, attitudes, motivation
influence heavily on how people change for their survival during crisis. These factors maybe
influence more than any other factors. External factors are those forced to make by
environmental influences. These factors are very difficult to control (Gabriela, 2010).

Besides the internal factors which made people behave differently when facing crisis situation,
people behave also influence by how the assess the risk they face from the situation. (Mehta et
al., 2020), (Mansoor & Jalal, 2010) and (Hasan et al., 2021) refer to study conducted by Amelia et
al (2012) which showed that people do not have the same perception about the negative effect
situation. People will behave based on their risk attitude and risk perception. Risk attitude refers
to consumer’s interpretation about the content of the risk and how much people dislikes the
content of that risk. Risk perception refers to people interpretation of the chance of being

exposed to the risk content.

How people perceived the risk influence the individual’s behaviour during pandemic (Hasan et
al,, 2021). During pandemic, people assessment to risk perception is high, due to the health risk
impact. People see that being infected by COVID-19 has significant risk to their life. To reduce
their risk of infection, people have adopted preventive health behaviors. Such as adhere to
mobility restriction and refrain from visiting crowded places (Kim et al., 2020). When people
feeling and cognition regarding the risk perception is high, people will adjust the behaviors in
order to avoid all together or minimize the risk (Slovic, 2010). This is how new behaviour emerge.
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A crisis is an opportunity to step back and think deeply. They will look for something “bigger
than self”, from “active pessimism” to “proactive mindfulness”(Voinea & Filip, 2011). Whether,
this new behavior will stay or reverse, it will depend on risk perception into the new condition all

over again.
The Raise of Online Activities

Mobility restriction due to COVID-19 pandemic has led to life-changing challenges. Daily
routine and lifestyle has changed dramatically due to the confinement. Because of this limitation
as well as the closure of public places, people are shifting to online activities. The usage of new
digital technologies and social media application has become the main modes for people
communication and collaboration (Oksanen et al., 2021). Global reports has estimated the growth
of total traffic of Internet traffic grew by 40 to 60% during global lockdown period. It showed
that the access to newspaper sites, video chat applications, gaming and home-based work and
learn programs has driven this increase (Colley et al., 2020). The crisis has been a major driver of
technology adoption.

People who before COVID-19 pandemics still seek information through traditional modes such
as mass media, print media are know forced to seek information through digital touch points
(Mehta et al., 2020; Soroya et al., 2021). As a consequence of the COVID-19 pandemic and
social-distancing policies, remote working has increased all over the world. Organizations were
forced to work remotely and depended heavily to technology (Oksanen et al., 2021). Organization
has been exploring new and more efficient ways of working, communication and collaborating.
Many employees started to use new technology to work and information sharing. Schools also
shifted to online. Students need to adjust their learning habit from dependent into more
independent modes. They have to be more mature in order to ensure that they learn well with
online delivery. Their synchronous session is less than what they usually have during face to face.
Therefore, active interaction is also less. Therefore, students are required to be active to ensute

their learning activities are effective.

People, as social creatures, need to belong. People are missing gathering with friends and family.
They have the need to stay connected, even though they have to keep social distancing. Therefore,
people will make an effort with technology to maintain social contact with virtual events. There
have been various social event conducted online such as a virtual reunion, virtual birthday party,
virtual work out and so on (Kirk & Rifkin, 2020). Closure of public places such as mall and the
fear of getting infected have force people to stay home. Despite the changing of spending
pattern, it has been reported that greater use of ecommerce touch points for shopping from
various digital platforms. That includes official site of products, social media and mobile
platforms. This digital platform has been used by consumers during the pandemic which led to
the digitalisation in shopping (Mehta et al., 2020).
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Mortre Indoor Activities

Being confined indoors has induced people with various indoor activities. People tried to find
source of pleasure in limited indoor activities. (Kumari et al., 2020) reported that confinement at
home has led to increased in screen time. (Kar et al., 2020), (Dominski & Brandt, 2020) and
(Kim et al., 2020) also reported the substantial increased in time spending on watching television
and electronic gadgets. (Kar et al., 2020) further raised the concern that this might lead to

behavior addiction, especially in developing countries.

It is also reported that in order to stay active indoor, people do more household chores than
before (Kumari et al., 2020). Aerobic exercise indoor is also reported as one indoor activity that
people embrace during lockdown. As reported by (Kim et al., 2020) an indoor leisure-sports
activities such as “Corona Home Training” has become popular all over the world. In his study
(Colley et al., 2020) reported that during lockdown more people are exercising indoor. The

reasons for exercising indoors are for mental and physical health.
Learning New Skills and habits

People develop habits about their consumption and the way they do things. Those are developed
overtime. However, while behavior is habitual, it is also contextual (Sheth, 2020). Cirisis is one
of the reason people change their behavior. Crisis provides the opportunity for people to develop
new habits and new skills (Bodosca et al., 2014). This new skills are one of positive spill overs of
COVID-19 pandemic.

Batez (2021) reported that the new skill of ICT literacy among students and teachers during
pandemic. This ICT literacy skills include online communication, internet usage, email usage, file
creation and file management. The IT literacy of older generation is also improved. More-older
generation can operate zoom and shopping online.

Uggioni et al., (2020) stated that home cooking activities is increasing in Brazil. Social distancing
can be an opportunity to revive home cooking and stimulate cooking skills as an enjoyable, stress-
reducing practice. (Uggioni et al., 2020) also reported that a study at 1005 individuals in the United
States showed that more than half of the participants reported cooking more frequently than
before the pandemic. Half of these participants felt more confident in the kitchen. More than
half expressed their intention to continue to frequently cook at home after the pandemic.

Other habits that emerge during pandemic is that people become more health conscious. (Mehta
et al.,, 2020) refer to a survey which showed that people are interest in saving through investment,
insurance, health and hygiene product. The fear of COVID-19 risk, people pay attention to
essential requirement for the disease prevention such as wearing mask, washing hand frequently,

using hand sanitizer, and consume vitamins.
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Method

Because the crisis caused by the COVID-19 outbreaks is unlike any other crisis, the impacts of
the crisis to people behaviours will be different and complex. Descriptive Quantitative method
is used for this study. This study using questionnaire instrument. The questionnaire started with
brief explanation of the study, followed by the anonymous statement and informed consent and
thereafter five questions about respondents behaviour during COVID-19 pandemic. The
questions on respondents behaviors included: “What activities did they stop doing during
pandemic?”’; “What activities that they stopped did they miss?”; “What are new activities that
they embrace?r”; “What are among the new activities they will continue after pandemic?”; and
“What are among the new activities they will stop after pandemic?”. In order to gain more
background information on the participants, they were asked to answer some socio-demographic
data, such as age, gender, business scale and experience, business location and educational
background. Questionnaires were distributed online via google form which was setting not to
allow one person to submit more than one time. Convenience sampling method was used to
target 300 respondents. All answered them categorized thematically.

Result and Discussion

Questionnaires were distributed to 300 hundred respondents. Two-hundreds and sixty-six
questionnaires were returned with returned rate 87,7%. Fifty-six percent of respondents were
female, forty-three percent were male and two percent of respondents were choosing not to

answer. Porty-five percent were from Generation Z who were born between 1995 to 2005.

Table 1. Demographic data of Respondents

Demographic

Gender No )

Female 143 56%

Male 109 43%

Prefer Not to Say 4 2%
256 100%

Year of Birth

1965-1976 75 29%

1977-1994 59 23%

1995-2005 114 45%

Others 8 3%
256 100%

Location
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Jakarta 73 29%
Bodetabek 129 50%
Others 54 21%
256 100%
Education
University Student 93 36%
Bachelor Degree 84 33%
Master Degree 46 18%
Doctoral Degree 11 4%
Others 22 9%
256 100%

Twenty-two percent were from Generation Y who were born between 1977 to 1994. There were
twenty-nine percent from respondents from Generation X and three-percent from others. Fifty
percent of respondents were from cities surrounding Jakarta, twenty-nine percent were from
Jakarta and twenty-one percent were from other cities outside Jakarta and Bodetabek. Thirty-six
percent of respondents were university students, thirty-three percent held bachelor degrees,
eighteen percent held master degrees, four percent held doctoral degrees and eight percent were
from others. Demographic data were depicted in table 1.

The response of respondents of question “What activities did you have to stop or reduce during
COVID-19 pandemic?” was depicted in figure 1.

Hang out with friends and Family;Parties I 147
Traveling/Vacation I 0]
Going out INNEEEEEEEEEEEEEEEEEEEEEEE 06
Shopping NI /)
Cullinary/Eating Out INEEEEEEEEEEEEEEEEEENEE 66
Outdoor Exercise INEEEEEEEEEENNNSS—————— 50
Going to school IEEEEEEE———— 33
Watching Movies at Cinema IS 33
Work at the office HEE————— )/
Meeting Face to Face/Meet with client I )]
Religious Ceremony I 17
Shake Hand/Touch other = 1)
Going To Entertainment Place Hmmmm 1)
Public Transportation mHEE §
Going to Doctor mE 6
Photo Hunting m 3

0 20 40 60 80 100 120 140 160

N= 251

182 remittancesreview.com



Remittances Review

May 2023
Volume: 8, No: 2, pp. 176 - 189
ISSN: 2059-6588 (Print) | ISSN: 2059-6596 (Online)

Figure 1. Activities respondents needed to stop or reduce during COVID-19 pandemic

Hangout and gathering with friends and family was the top activity that 147 respondents (58%)
needed to stop or reduce. It was followed by traveling and vacation (101 respondents). The next
most response belong the top 5 answers were going out, shopping and dine out which were
claimed by 96 (38%) and 72 (29%) respondents respectively. It seemed that people still
considered to visit their doctors during mobility restriction to seek treatment since only 6
respondents (2%) claimed they stopped it.

The response of respondents of question “What activities do you most miss during COVID-19
pandemic?” was depicted in figure 2.

Hang out with friends and Family;Parties | IS 181
Traveling/Vacation  IEEEEEEEEEEE  ] 38
Cullinary/Eating Out NG 68
Outdoor Exercise  IEEEGEG——— 57

Goingout IIINEEGGGGGGEGEGENNNNEN. 55
Shopping IIININENENGEGNGNGNGNGNGN——— 50
Watching Movies at Cinema I EEEEEEEES————— /6
Going to school NI 44
Work at the office NN )9
Meeting Face to Face/Meet with client  INREREEEE 23
Shake Hand/Touch other IEEE— ()
Religious Ceremony NN 19
Going To Entertainment Place N 16
Public Transportation HEll ©
Goingto Doctor I 4

Photo Hunting B

0 20 40 60 80 100 120 140 160 180 200

N=254
Figure 2. Activities respondents most missed during COVID-19 pandemi

Hangout and gathering with friends and family was the top missed activities during this pandemic
which was claimed by 181 respondents. It was followed by traveling and vacation as no 2 answers
(138 respondents or 54%). Dine out, outdoor exercise and going out were the no 3, 4 and 5
answers, which were claimed by 68 (27%), 57 (22%) dan 55 (21%) respondents respectively.

The response of respondents of question “What new activities do you embrace during COVID-
19 pandemic?” was depicted in figure 3.
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In house Exercise 72
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Online Course/Study 64
Zoom for Socializing 54
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Figure 3. New Activities respondents embraced during COVID-19 pandemic

More than 30% of respondents embraced in-house exercise as new activity during this pandemic.
It was followed closely by cooking (67 respondents or 27%) and Online course/study (64
respondents or 26%). Socialization or hang out online and gardening were also new activities
that was embraced by 54 (22%) and 55 (22%) respondents respectively. From overall new
activities, there were several online activities raised by respondents such as online course or study,

online socialization, online entertainment (game, movies), online business, and online shopping.
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Figure 4. New Activities respondents would continue during COVID-19 pandemic

As depicted in figure 4, thirty percent of respondents (65) stated that they would continue
exercising if pandemic was over. Twenty one percent of 46 respondents claimed they would
continue cooking. Respondents also claimed that they will continue several online activities such

as online business, zoom, online learning, WFH and online shopping,.

The response of respondents of question “What new activities will you reduce after COVID-19
pandemicr” was depicted in figure 5.

Game Online/Gadget 33
Watching online Movies/Drakor/YT 27 $
Wear Mask 19 27
18
WFH 16
16
Stay at home 12
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Inhouse Exercise 9

—— O
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185 remittancesreview.com



Remittances Review

May 2023
Volume: 8, No: 2, pp. 176 - 189
ISSN: 2059-6588 (Print) | ISSN: 2059-6596 (Online)

Figure 5. New Activities respondents would stop or reduce after COVID-19 pandemic

Only 159 of 266 respondents (60%) answered the fifth question (figure 5). The top 5 activities
that they claimed they would reduce were game online, virtual socialization, watching
online/streaming movies or YouTube, being lazy and wearing mask.

Respondent claimed that they gave up hangout, traveling, being outdoor, dine out or basically
being outdoor and being in the crowd. In the normal situation, being in the long-term
confinement is almost impossible. In this pandemic, how people behave will depend on their
assessment of the risk (Hasan et al., 2021). People assessed their risk in order to decide whether
to follow the government recommendation to stay home or not. During pandemic, people
assessment to risk perception is high, due to the health risk impact. People see that being infected
by COVID-19 has significant risk to their life. To reduce their risk of infection, people have
adopted preventive health behaviors. Such as adhere to mobility restriction and refrain from
hangout, traveling, being outdoor and dine out. It seemed that people considered the perceived
risk of COVID-19 is high therefore they are able to do which is almost impossible to ask during
the normal condition.

Since the perceived risk is assessed as high, people need to adjust to the new condition. Human
being are known to be able to adjust to the new conditions. People now are getting used to the
new normal condition where they are required to implement social distancing. Since their outdoor
activities were limited, people made some adjustment to create indoor activities. Many
respondent claimed that they do indoor exercise. This is align with (Mehta et al., 2020) which
stated that people will adjust to the new condition. This finding also align with the statement
from (Mehta et al.,, 2020) during crisis people develop more investment behavior including
investment to their health.

This study findings also align with previous studies from (Soroya et al., 2021), (Mehta et al., 2020)
and (Oksanen et al., 2021) which claimed that the prolong of staying at home has made the
increase of screening time. Playing game online, watching YouTube, streaming movies, online
shopping, studying and working. As per eMarketer, in early 2021, the average US adult spends 3
hours and 43 minutes on their mobile devices (Zalani, 2021). During COVID-19 the screening
time is increasing based on the Global reports has estimated the growth of total traffic of Internet
traffic grew by 40 to 60% during global lockdown period (Colley et al., 2020). However, (Colley
et al., 2020) stated their concerned about the increase of screening time, especially if it related to
online gaming and entertainment activities. He raised that this increase of screening time might
lead to addiction which will be very difficult the handle later. In this study, the result of new
activities related to screening time was quite alarming since around 20% people said they spent a
lot of time watching online entertainment and 3% spent a lot of time on online game.

However, not all new activities were negatives. Just like stated by (Bodosca et al., 2014), in the
crisis people tend to learn new skills. Positives new skills have been reported in this study such
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as learning to build online business, cooking, gardening, learning new language, and taking online
course. This finding aligns with how people try to adjust with the new situation. (Kim et al.,
2020) stated that to overcome the restriction of normal leisure activities duting COVID-19
pandemic, people will emerge with other indoor leisure activities. Since human-being are basically
a social creature, even for socialization, people tried to keep socialization with friends and family
with the best alternative available which is virtual socialization.

Will the behaviors people practiced during COVID-19 pandemic stay or not? Will the old
behavior comeback? The new habits will stay or not and the old habits will comeback or not, will
depend on several factor such as the assessment of perceived risk, how this new behavior
provides comfort and enjoyment, and perceived risk of scarification that people do. If people
perceived their activities will reduce the perceived risk they will continue. If the perceived risk is
low, people will go back to the old behavior. However, (Wang et al., 2020) and (Kirk & Rifkin,
2020) added that the new behavior will stay if they provide more comforts compared to the old
behaviors. Such as, people might prefer work from home or flexible working place rather than
100% going to office. People will still embrace shopping online, however, they will go back to
shop in the mall since shopping in the mall over other enjoyment. Only few said that they will
keep indoor exercise. This is because people think that being outdoor is more fun than being
confined.

Conclusion

The purpose of this research paper is to examine the impact of Covid-19 pandemic on people
behavior and understand whether the change will only be temporary or permanent. The findings
of the study showed that when the perceived risk is high, people can do things which is almost
impossible during the normal condition. People focus most of their activities indoor. To adjust
to the new situations, people are able to stop what they like to do such as being outside, being
with friends and family. To make the most of the new situations people find best alternative to
continue their old activities such as online learning, work from home, online shopping and online
socialization. In crisis people also emerge with positive new habits such as exercising indoor,
cooking, gardening, building new business, and learning new language. Whether old habits will
come back and new habits will stay will depend on people assessment on perceived risk, or
comfort over by old or new habits.

Due to the limitation of literature on people behavior during crisis, the study result will give
insight to business to understand the new behaviors and predict whether it will be temporary or
permanent to adjust business products offering or delivering. This study has several limitations.
First, there was no deep discussion to explore more insight about how people behaved. Further
qualitative study with deep interview to understand more why people behave such way during
crisis can be considered. Second, this study only conducted in Jakarta and its surrounding cities.
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Therefore, study conducted to more urban area to understand how urban people behaved during

challenged situation is recommended.
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